
Social Media 101



Why should we have a Facebook page?

• Facebook has over a billion users
• Drive traffic to your website
• Opportunity to learn about you
• Connect with your donors, volunteers and 

supporters and gain new ones



Anatomy of a Facebook page







Essentials for successful statuses
1. Always include an image
2. Don’t post less than twice a week. Don’t post 

more than three times a day
3. Write using appropriate tone and style – more 

like a newsletter than a letter, personal but 
professional

4. Always keep your message and audience in 
mind – tag relevant organizations

5. The easiest way to get comments, likes and 
shares is to ask- but not too often



Common Mistakes
• Not including a photo
• Writing more than a paragraph
• Writing in an overly casual style
• Not using opportunities to get others involved
• Not tagging organizations you mention



What should I post about?



Your Work



Promotional Posts



Recognition Posts



Relevant News Articles



When should I post?
• Schedule posts ahead of time on Facebook
• Post when most of your fans are online



How do I grow my audience?



Quality Content
• People will like your page if they want to see 

more of it
• The only way to ensure your fans don’t unlike 

your page is to post enough content they like to 
keep them engaged



Link to social media on your website



Links in employee email signatures



Like the pages of organizations 
and companies you work with, 

organizations similar to you and 
local politicians



Encourage volunteers and 
supporters to like your page

• They are already interested in your work
• They want to keep up with what you are doing
• This is a great opportunity to continue to build 

your relationships



Pay to promote your page, run ads 
or boost posts

• While you can still reach people organically, you 
reach much more if you pay

• Can be a useful tool to promote fundraising 
events or increase participating in fund drives

• Even $10 could get 3,000 more people to see 
your post



Helpful resources are available at 
www.foodbankwma.org/training-resources

Password: F00dBank



Contact Information
Gabe Scarbrough

Digital Communications Coordinator
413-247-9738 x 124

gabes@foodbankwma.org

The Food Bank of Western Massachusetts
97 North Hatfield Road

Hatfield, MA
www.foodbankwma.org
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