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Throughout the entire month of September, The Food 
Bank of Western Massachusetts united with the Feeding 

America national network of food banks to recognize Hunger 
Action Month. The campaign is designed to engage the 
community and encourage them to take action and make a 
lasting impact. Throughout the month, there were a number of 
ways to help, including raising awareness of hunger issues, 
advocating for change, donating foods or funds, and 
volunteering your time or skills. 

Hunger still exists — and it’s right here in our own 
backyard. During the past 12 months, The Food Bank 
distributed nearly 9 million pounds of food through our 
network of more than 250 partner programs. That’s one 
million more pounds than the previous year. We’re seeing more 
working households struggling to make ends meet. Many are 
forced to decide between paying for food or other necessities 
such as heating, transportation or medication.

Although Hunger Action Month may be over, there are 
numerous year-round opportunities to take action. Throughout 
Western Massachusetts, businesses, organizations and individuals 
are demonstrating their commitment to our community and 
motivating others to do the same. It is through their support that 
we can continue to distribute more healthy food to more people.

We all have a role to play in getting food to our neighbors in 
need. By working together, we can put an end to hunger. ●
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Dear Friends,
Here at The Food Bank, 

we want to extend a heart-
felt thank you to everyone 
who took action during 
September — national 
Hunger Action Month. You 
demonstrated loudly and 
clearly that a community can 
rally to our shared cause when determination sets in. Across Western Massachusetts, people  
of all ages — from youth to the elderly — and local businesses took to heart our call to action 
and did some amazing things. The following pages are filled with actions taken during and 
around September.   

That’s what it takes to solve hunger — action!  I am so moved and motivated by our 
community. Did you know that over the last twelve months, at least 1,661 volunteers donated 
more than 9,161 hours of service to our mission?  Simply, we couldn’t have distributed more 
than nine million pounds of food in the last twelve months to our neighbors in need (and 
everything else we do) without volunteer support. 

We’re very excited to now partner with ten community organizations that serve as food 
distribution sites and volunteer recruiters for our Mobile Food Bank.  

I visited one of these sites the other day at a housing complex operated by the Holyoke 
Housing Authority. I met Judith Sabbs, the Family Self-Sufficiency Coordinator, who was 
greeting and recording residents in line for a bag of local fresh produce and other healthy food 
items. She told me about a gentleman who heard about this site and came to check it out. 
When he offered to pay for the groceries, Judith explained it was free. He couldn’t believe it 
and was so grateful because he had just lost his job.  

I went on to ask one of the seventy people waiting in line what a bag of groceries meant to 
her. Noticeably in a hurry to get to work (I presumed since, she was wearing a nurse’s uniform), 
she explained that she rarely has the chance to buy local produce and that “every little bit helps 
to carry me over until my next paycheck.”

This is what we’re all about, neighbors helping neighbors who are working hard, playing  
by the rules, yet still struggling to get by. We are a community that supports its most  
vulnerable neighbors! ●

“ ... she explained that she rarely has a 
chance to buy fresh produce and every 
little bit helps to carry her over until the 
next paycheck.”
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Families forced to make crucial choices to keep food on the table

Every four years, Feeding America—
along with participation from food 

banks across the country—conducts its 
comprehensive Hunger in America study. 
The study provides demographic profiles 
of people seeking food assistance through 
the emergency food network on both a 
national and local level. The Food Bank, 
once again, participated in the study, 
collecting valuable information about 
emergency food distribution in Western 
Massachusetts. 

The study documents household 
demographics and offers a snapshot of 
the people we serve, including their 
circumstances, the challenges they face 
and the choices they are forced to make 
living on extremely limited household 
incomes. It is also the first nationally-
representative study that assesses the 
prevalence of past and current members 
of the U.S. Military and adult students 
receiving charitable food assistance. 
The collected data helps guide the 
development of programs and solutions 
that improve food security, inform public 
policy, and increase support for solving 
hunger in our country.

The results of this Hunger in America 
study released in August show us that the 
face of hunger is one we might recognize. 
Many of our neighbors who are seeking 
food assistance have jobs, raise families, 
work toward getting an education or 
struggle with health problems. Many 
families that are experiencing food 
insecurity are faced with tough choices 
to keep food on the table. When faced 
with these decisions, families are forced 
to make concessions to feed their families 
that they wouldn’t typically have to.

To learn more, a summary of the 
findings can be found on The Food Bank’s 
website at www.foodbankwma.org/learn/
local-hunger-facts. The full national 
report can be found on Feeding America’s 
website www.feedingamerica.org. ●



Inspired by the opportunities of Hunger Action Month, one 
local business took the idea to a new level. Not only did they get 

involved, they used it as a chance for some friendly competition.
Performance Food Group (PFG) delivers more than 150,000 

national and proprietary-branded food and food-related products 
to food service locations across the country. For Hunger Action 
Month, the company developed a competition amongst its 100+ 
national branches to encourage employee involvement in giving 
back to the community. Their employees earned points for their 
branch by volunteering their time (10 pts/hour), donating food (1 
pt/lb.), and donating money (1 pt/dollar). A winning branch was 
crowned at the end of September. This year, the Springfield facility 
got creative and went above and beyond to make a go for the gold.

PFG Springfield kicked off the month by going orange. Prizes 
were awarded for the most creative, the best use of orange, and the 
“orangest participant.” Throughout the month, associates donated 
dollar amounts to earn the right to where jeans. Weekly raffles 
allowed associates to exchange donated canned goods for tickets in 
the hopes of winning prizes. Every week there were multiple events 
to raise awareness and funds ranging from a ‘pay what you can’ soup luncheon to a Carnival Day.

“We got a little more aggressive in getting senior staff members involved in raising funds this 
year,” says Joe Reardon, Vice President of Marketing and Procurement. Departments raised 
money to throw pies in their supervisor’s face, and even had one of their head’s shaved.

At the end of the month the office donated 3,000 pounds of food to one of our partner 
agencies, Loraine’s Soup Kitchen, and nearly 500 pounds of food to The Food Bank. In total, 
approximately $4,000 was raised and donated to The Food Bank. While they did not win their 
national competition, they are hopeful for next year. ●

Donate. 
Participate. 
Advocate.

September kicked-off 
Hunger Action 

Month—a national 
campaign to raise awareness 
and funds to help end hunger 
in our country. To get things 
started off on the right foot, 
everyone was encouraged to 
“Go Orange,” the symbolic 
color of hunger, to support 
hunger awareness on Sept. 4. 
People could “Go Orange” 
digitally by changing their social media profile to orange, or show their support by wearing 
orange. Some staff took it a step further by dying their hair orange!

The Food Bank of Western Massachusetts highlighted many opportunities throughout the 
month for people to take action and make a difference in our community. Whether advocating 
for change, donating food and funds, or volunteering time and skills, there was a chance for 
everyone to demonstrate their power to support their community. ●

Due to the success of last 
year’s Family Volunteer 

Day, The Food Bank once 
again held the popular event 
during Hunger Action Month. 
On Sunday, Sept. 7, families 
from around Western 
Massachusetts visited The Food 
Bank throughout the day to 
learn about the work we do to 
support the community, tour 
the facility, and participate in 
educational workshops. The 
event provided families with a 
special opportunity to volunteer together. By the end of the afternoon, children with their parents 
had packed and sorted an astounding 4,800 pounds of fresh produce that was distributed later that 
week on our Mobile Food Bank and through our Brown Bag: Food for Elders program. ● 
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the food bank: recent happenings

Taking action during

Hunger Action Month
TM

Families make positive impact on Family Volunteer Day

Food company takes Hunger Action Month to new level

From locations throughout the four counties of our region,  
34 restaurants and eateries teamed up with The Food Bank 

during September to rally their customers around a common 
cause. By asking diners to fork over a little more than the bill, 
Fork it Over for Food has raised more than $50,000 since 2009. 

Returning to participate in the campaign was last year’s top 
contributor, Paul & Elizabeth’s Restaurant in Northampton. “We 
are so happy to help in any way that we can,” says Nate Sustick, 
head chef and general manager of Paul & Elizabeth’s. “We have 
been fortunate to be in our 36th year, which comes from the hard 
work of our staff, ownership, and the continued support of the 
community. Our customers always seem to rise to the need of 
others, especially when that helps the people of the Pioneer Valley.” 

The Food Bank is continuing to collect and tally the donations 
from the campaign. The results are expected to be finalized by the 
holidays. We are grateful for all of the participating restaurants 
and the continued support of their patrons! ●

Local restaurant patrons Fork it Over For Food
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Food Bank staffers ‘Go Orange’ to kick-off Hunger Action Month.

Volunteers enjoyed the beautiful September day sorting fresh beets 
outside, which was distributed later that week. 

Joe Reardon, Vice President of 
Marketing and Procurement 
at PFG (left) presents Andrew 
Morehouse with a $4,000 
donation that was raised by their 
employees, as well as nearly 450 
pounds of food. 

For the second straight year, Paul 
& Elizabeth’s general manager 
Nate Sustick (right) asked his 
customers to Fork it Over for Food.

the food bank: recent happenings
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the food bank: recent happenings

On Sunday, September 28, The Food Bank held our 4th 
annual Will Bike 4 Food charity cycling event. Riders of 

all ages and experience levels rode one of four different routes 
(10, 25, 50, or 100 mile) through the beautiful Pioneer Valley. 
In what turned out to be one of the most successful events yet, 
a record 250 cyclists pedaled toward a hunger-free community. 
Between participants’ fundraising and sponsor contributions, 
the event raised more than $70,000.

 “We are very thankful for everyone’s support,” says 
Andrew Morehouse, Executive Director of The Food Bank, 
who also rode the 100-mile course. “It’s very exciting to 
see everyone come together to raise awareness and funds 
to help support our work, allowing us to help those in our 
community that rely on the emergency food network.” 

This year’s event drew the most team participation with 
14 teams of 4 or more riders, made up of businesses, schools 
and friends and family. For the second year in a row, Stop & 
Shop was the largest corporate team with 40 riders, as well as 
the top corporate team fundraiser, raising more than $7,000. 
Martin Markey—riding the 100-mile route—was the top 
individual fundraiser, raising more than $3,300. At 76 years 
old, he was also the oldest registered cyclist. 

A vital part of the event’s success was the 75 volunteers that 
contributed their time throughout the entire day. They began 
arriving early in the morning to help with slicing bagels and 
making coffee. They helped registering riders and manned water 
stations around all four courses, and stayed well after the final 
cyclist crossed the finish line, to help with all the clean-up efforts.

Will Bike 4 Food was made possible through the support 
of sponsors, including: Baystate Health, The Great American 
Milk Drive, C&S Wholesale Grocers, Tighe & Bond, WHMP, 
WRSI, Hits 94.3 and WWLP-22News. In addition, many 
in-kind donations for the event have been provided by Berkshire 
Brewing Company, Bicycles & Skis Unlimited, Bimbo Bread, 
Coca Cola, Hallmark Institute of Photography, HP Hood, New 
England Natural Bakers, River Valley Market, Speed & Sprocket 
Cycle Works, Stop & Shop, Sweet Spoken, Tandem Bagel 
Company, Valley Massage Therapy and Whole Foods Market.

We thank everyone that came out and helped make this 
such a successful event. Be sure to mark your calendars for next 
year’s ride: Sunday, September 27, 2015. ●

250 cyclists of all ages ride for hunger

WILL BIKE 4 FOOD 2014

“I rode because 
I like The Food 
Bank. I wouldn’t 
have done 100 
miles except for 
The Food Bank. 
It is an awesome 
way to raise 
money and  
have fun.”

– Martin Markey
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We are fortunate to live in 
such a special part of the 

country, allowing for the 
growth and harvest of a 
multitude of fresh fruits and 
vegetables. There is a seemingly 
endless number of farms in our 
community, many of which 
contribute generously to The 
Food Bank throughout the year. 
As this harvest season comes to 
an end, we have received more 
than 266,800 pounds of fresh 
produce — including potatoes, 
lettuce, carrots, apples and 
squash — donated by local 
farms this year.

The contributions of fresh 
produce help serve many 
populations that may not 
otherwise have access. In the 
past year, our Mobile Food 
Bank has distributed more 
than 289,000 pounds of fresh 
produce to more than 17,100 
households in Western 
Massachusetts. Our Brown 
Bag program has distributed 
more than 114,000 pounds 
to seniors receiving a free bag 
of groceries once a month. 

Much of the food donated 
by farms is produce that is 
cosmetically imperfect, yet is 
perfectly fine to eat. It may 
be either too large or too 
small for what supermarkets 
are looking to stock their 
shelves with. Farmers would 
typically throw these items away, or use them as cow feed. 

“It’s really nice to have a place to take this food and have it distributed, because we don’t 
have the ability to distribute it ourselves,” explains Wally Czajkowski of Plainville Farm in 
Hadley. “We know that someone is eating it somewhere. That’s what counts.”

These donations help support The Food Bank in a number of ways. Not only does it allow 
us to provide more nutritious food to some of our area’s most vulnerable populations, it also 
enables us to use our limited resources to purchase other necessary foods throughout the entire 
year. Working together with our local farms, we are truly strengthening the roots of  
the emergency food network in our community. ●

Elske Smith is proof that you don’t need to be a farmer by 
profession to provide fresh produce to our neighbors in 

need. Elske is a senior living at Kimball Farms Life Care in 
Lenox. This season, she has provided Berkshire County 
pantries and meal sites with an amazing 150 pounds of fresh 
produce. This was her third year growing vegetables — and 
she is completely self-taught.

“It’s fun!” says Elske. “It is great to see vegetables growing 
until they are ready for harvesting, and it is very satisfying 
to know that my vegetables may be helping to supply needy 
people with healthy produce.” 

Once a week she harvests her vegetables and collects 
produce her fellow gardeners wish to contribute to take 
to the Berkshire Community Action Council in Pittsfield. 
The vegetables are then distributed by The Food Bank’s Agency Resource Coordinator Alan 
Dallmann and volunteer Manzelle Morton to local agencies at the Berkshire Community 
Action Council Depot Drop. It is safe to say that over 250 people have eaten her vegetables 
this year. 

“I didn’t realize that our contribution would add up to so much,” said Elske. “I guess it was a 
good season.” ●

Cheney Orchards in 
Brimfield, 

Massachusetts has donated 
66,942 pounds of apples to 
The Food Bank this season, 
despite not functioning as a 
commercial orchard in over 
ten years. In 2001, owner 
David Cheney shut down the 
orchard to retire, which his 
grandfather started in 1911. 
However, after ten years out 
of the apple business, Cheney 
was inspired by a newspaper 
article to reopen a portion of his orchard in order to give back to the community.

 “I saw an article in the Worcester Telegram and Gazette about Community Harvest,” says 
Cheney, speaking of the North Grafton based non-profit which organizes volunteers to grow 
fresh produce for those who otherwise wouldn’t have access to it. “So I asked if they wanted 
some apples.”

This year, he decided to keep his harvest local and donate his apples to The Food Bank of 
Western Massachusetts. We worked with Cheney to secure approximately 100 volunteers 
to help pick the apples in September and October. The apples were collected from his farm, 
shipped to The Food Bank in Hatfield, sorted by volunteers and packed for distribution. We 
were able to provide the fresh fruit to our member agencies throughout the region. 

Combining last year’s 34,947 pounds, and this season’s 66,942 lbs., a total of 101,889 lbs. of 
apples were provided by Cheney Orchards for Western Massachusetts residents in need. ●
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Local farms’ contributions help cultivate our mission

Local senior grows fresh vegetables to feed those in need

100 year old apple orchard revived to help end hunger

the food bank: recent happenings the food bank: recent happenings

Elske Smith

Donations from local farms*
Oct. 1, 2013 – Sept. 30, 2014

FARM     POUNDS
Atlas Farms . . . . . . . . . . . . . . . . . . . . .58,478
Cheney Orchard .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .  .39,176
Maple Row Farm . . . . . . . . . . . . . . . . . .31,150
Szawlowski Potato Farms Inc. . . . . . . . . . . .27,800
Plainville Farm  . . . . . . . . . . . . . . . . . . .23,144
Cold Springs Orchard . . . . . . . . . . . . . . . .16,403
Riverland Farm . . . . . . . . . . . . . . . . . . .15,561
Red Fire Farm . . . . . . . . . . . . . . . . . . . .12,161

*from farms donating at least 12,000 pounds of food 

Mountain View Farms

The Food Bank has a very unique and important relationship with 
Mountain View Farms, a CSA (Community Supported Agriculture) 
farm based in Easthampton. They lease use of our farmland in 
Hadley in exchange for 100,000 pounds of fresh, chemical-free 
produce for us to distribute to our member agencies. Between the 
months of October 2013 and September 2014, Mountain View 
Farms has provided nearly 111,500 pounds of food.

“It is very important to us as farmers to partner with people and 
organizations in the community, like The Food Bank, that are 
doing essential work,” explains Liz Adler of Mountain View 
Farms. “We feel that making fresh, healthy, local produce 
available to families and individuals struggling with hunger is an 
important part of our mission as farmers and small business 
owners in the Pioneer Valley.”

A volunteer helps collect apples from the trees at Cheney Orchards. 
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The Food Bank is one of 30 food banks to be awarded grants this September from BJ’s Charitable 
Foundation, which are being distributed in celebration of BJ’s Wholesale Club’s 30th anniversary. 

The Food Bank will use the $21,000 grant award to increase the food storage capacity for local 
anti-hunger organizations in our emergency food network. We’ll be providing 8 local member 
agencies with much-needed refrigerators and freezers. By providing anti-hunger partners like food 
pantries, shelters and meal programs with the necessary equipment, they can transport and store a 
larger amount of perishable items and thus distribute more food to local families struggling with 
food insecurity. We anticipate that with this increase in capacity, agencies will be able to distribute 
an increase of approximately 90,000 pounds of food over a nine month period.

“We are thrilled to have been awarded one of the 30th anniversary grants by BJ’s Charitable 
Foundation,” said Andrew Morehouse, Executive Director at The Food Bank of Western 
Massachusetts. “This grant will allow us to support our local partners in the emergency food 
network, and help them distribute more healthy food to our neighbors in need.” ●

In July 2013, The Food 
Bank launched its pilot 

program for the Mobile Food 
Bank – a delivery truck full 
of fresh and non-perishable 
groceries from our 
warehouse, shipped directly 
to a community site. The 
program continues to reach 
the underserved populations 
throughout Western 
Massachusetts that don’t 
otherwise have access to 
fresh, healthy foods. This is 
largely due to a lack of 
grocery stores, farmers’ markets and other healthy food providers.

Through continued support from Our Family Foundation by Stop & Shop, the Mobile Food 
Bank program continues to be a tremendous success. We have grown in the past year from the 
original 4 sites to now serve a total of 10 community locations across Western Massachusetts, 
serving more than 17,000 households and more than 18,400 kids. With additional funding from 
C&S Wholesale Grocers, distribution will be increased by Spring 2015 to serve another 1,000 kids. 

The expanding reach of our Mobile Food Bank illustrates the increasing need for emergency 
food assistance in our region. At each distribution site, hundreds of people gather in line nearly 
an hour ahead of time to receive their much-needed groceries. “Grocery store prices have 
gotten outrageous,” explains a client at a recent distribution in Springfield. “It’s difficult to 
purchase food when you’re on a fixed income.”

 For many people, The Mobile Food Bank serves as their primary — if not, sole — source of 
fresh produce. “I think fresh produce is something that they would skip, if not for the Mobile 
Food Bank,” explains one distribution volunteer. “They would buy other foods that are more 
necessary. Vegetables and produce would be an extra thing they couldn’t afford.” 

As The Food Bank looks ahead to the coming year, we are continually working to expand to 
new locations in order to provide additional sources of food to families and individuals facing 
hunger, and ensure that everyone has access to fresh, healthy food. ●

Mobile Food Bank continues to expand and reach more communities

BJ’s Charitable Foundation Grant supports local agencies

Volunteer profile: Mikee Guzman

Volunteers are essential to The Food Bank’s mission to feed 
our neighbors in need and lead the community to end 

hunger. Without the hard work and dedication of our volunteers, 
we wouldn’t be able to accomplish all we do for the community. 
As always, our volunteers have been going above and beyond.

One volunteer who has truly made a difference this year 
has been Mikee Guzman, who received the Newcomer of 
the Year Award at this year’s Volunteer Appreciation Picnic. 
Mikee has helped with just about every aspect of our work. 
He has sorted food donations, helped at events, cooked for 
nutrition, translated recipes into Spanish, and helped spread 
the word about both The Food Bank and our Will Bike 4 
Food fundraising event. 

“My main motivation for volunteering is to give back to 
members of the community that are a part of my students’ 
and my student’s families’ daily lives,” said Mikee, who teaches 
Spanish at Westfield State University. “In college there are 
people who are hungry — who are food insecure. This gives 
me access to a way to give back and make a difference.”

Volunteer Coordinator Erin Sullivan recalls one of Mikee’s most impressive moments in his 
time with The Food Bank. He was invited to attend an international bicycle film festival in 
Amherst to promote our Will Bike 4 Food event. “He got up in front of the large group and 
spoke very eloquently about The Food Bank and our bike event, convincing more people to 
register,” explains Erin. This award is the least that we can do to honor him for all his efforts. 

To learn how you can become a volunteer, visit our website at www.foodbankwma.org/take-action. ●

Mobile Food Bank: Numbers Served
October 1, 2013 – September 30, 2014

Dunkin’ Donuts and Baskin-Robbins give back to the community
Corporate volunteer groups play a huge role in the success of our organization. Throughout each 
month, numerous local and national businesses volunteer at The Food Bank as a way to give 
back to the community. In October, employees from local Dunkin’ Donuts and Baskin Robbins 
franchisees volunteered for us as part of their first National Week of Service. The group of twelve 
volunteers helped sort and pack approximately 8,400 pounds of food — including 4,000 pounds 
of sweet potatoes and other assorted fresh produce from local farms — which we distributed 
through our Brown Bag: Food for Elders program. 

Volunteer Mikee Guzman was 
awarded the Newcomer-of-the-
year Award at The Food Bank’s 
Volunteer Appreciation Picnic, 
on September 16.



Ameriprise Financial
Berkshire Brewing Company Inc
BJ’s Charitable Foundation
C & S Wholesale Grocers, Inc.
Charles H. Farnsworth Charitable Trust
Church World Service
Citizens Bank Charitable 

Foundation
1st Annual Mayor’s Cup - City of 

West Springfield
Community Foundation of 

Western Massachusetts
Edwards Church of Northampton

Grainger Foundation
Guardian Life Insurance Company
Holy Family Parish
Northfield Mount Hermon School
Performance Food Group
Price Chopper’s Golub Foundation
Project Bread
RAPV Charitable & Educational 

Fund, Inc.
River Valley Market LLC
Santander Bank Foundation
Sarah Gillett Services for the 

Elderly, Inc.

Stop & Shop New England
The Tatnall School
The Hauber Foundation
The Irene E. and George A. Davis 

Foundation
Tighe & Bond, Inc.
Tufts Health Plan Foundation
VFW Post 10338 Emergency Food 

Pantry
Wakefern Food Corporation
Walmart Foundation
Yankee Candle Company
Yawkey Foundation

thank you
to our supporters The following businesses, organizations, 

and foundations made a gift of $1,000 
or more between June 21, 2014 and 
October 31, 2014
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You make our work possible
The Food Bank of Western Massachusetts, 
along with the 200,000 individuals  and 
their families that rely on the emergency 
food network, wish you peace, joy and 
love this holiday season. 


